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This story 
starts in 

2014

Introduction
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Apple became the most 
valuable company in the world
I joined the FutureBrand team

In 2014
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Technology 33%
Consumer Goods 33%
Consumer Services 26%
Healthcare 26%
Financial Services 19%

FutureBrand Index 2014
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Technology 33%
Consumer Goods 33%
Consumer Services 26%
Healthcare 26%
Financial Services 28%

FutureBrand Index 2014 
FutureBrand Index 2020
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1. About FutureBrand Index 2020
2. How to use the FutureBrand Index
3. Financial Sector in focus
4. Threats to future success
5. What next?

Today
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Brands give 
businesses 

a measurable 
competitive 
advantage.

About FutureBrand Index 2020
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About FutureBrand Index 2020

Brand perception

Supportive, or
Detrimental

Company value
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About FutureBrand Index 2020

FBi
5 editions

15,000 global respondents
17 countries

Covid-19 effect
Life reimagined: new demands 
and expectations for how we 

buy, work, play, study, live.
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How to use the FutureBrand Index 2020

Brand ranking studies can often be interesting 
but not that useful on a day-to-day basis. 
Here are some pointers for how you might use 
the FutureBrand Index for your own company.
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How to use the FutureBrand Index 2020

#1 It doesn’t matter if your 
company isn’t in the ranking

(most companies aren’t)
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How to use the FutureBrand Index 2020

#2 How we measure companies 
for brand perception strength

By strengthening the 
connection between brand 

purpose and everyday 
experience, brands helps 
businesses grow – as and 

when times change.
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How to use the FutureBrand Index 2020
#3 Compare your brand with the competition

We used this FBi methodology to show Chelsea Football Club how it lagged a key 
competitor brand. Neither feature on the index.

The ‘blue team’ needs to prioritise its personality, purpose 
and story more consistently for global audiences
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How to use the FutureBrand Index 2020
#4 Compare your team’s individual perspectives on your brand

We also used it in a recent pitch win for Intermountain that highlighted purpose 
and experience perception gaps between their business and a sector average 

based of the world’s biggest healthcare companies

Sample: 6 members of the Intermountain senior ExCom team – i.e. NOT IN ANY WAY A ROBUST SAMPLE - BUT IT DID THE JOB!

FBi average Healthcare client
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How to use the FutureBrand Index 2020
#5 Look outside of the sector for insights

When a performance food client said they wanted to be the 
“Nike of Nutrition”, ‘innovation’ and ’thought leadership’ to gain 

greater user ‘respect’ became strategic priorities

Our clientRetail client
‘Nike of nutrition’
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Financial Services in focus

FutureBrand
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Financial Services in focus

FutureBrand

INDIVIDUALITY

INNOVATION

WELLBEING
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Financial Services in focus: indistinct

FutureBrand
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Top ranked Financial Services company

FutureBrand

Purpose:
Has a clear vision 

of the future 

Purpose:
Redefines the 

category
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Purpose: Has a clear vision of the future 

Virus forces ANZ to take a longer term view: 
“In the long term that sense of purpose or 

reputation will sustain your company and the 
value that you create for the community.” 

– Shayne Elliott, CEO 

Purpose: Redefines the category
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Financial services brands looking 
to make a difference?

49% of Australians have 
never heard of a neobank

Nielsen, Nov 2019

Having a different perspective is helping 
ANZ navigate its place in a banking 

system being disrupted
“ANZ wanted someone quite 

different in terms of their profile.”
(ie. Kjetil Undhjem, FMCG marketer)
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Top ranked Technology company

FutureBrand

+14 +8 +8 +7

Perceptions vs. Top ranked Financial Services company

In Financial Services, comparing your 
brand with your competitors is not enough
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Does the future of financial services rely on 
how technology might redefine the category?

FutureBrand



Australian unicorn

FutureBrand 26

Innovative products
“Constant product innovation 
is critical to finding market fit.”

Innovative people
“We ended up compromising on the 

quality of talent we brought onboard, 
which proved to be a huge mistake. Any 

founder will tell you that hiring the wrong 
people will set you back, as it did for us.”
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Is the future of financial services a question of
improving our financial health and wellbeing?

FutureBrand
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Creating the technologies, networks 
and infrastructure on which the 

future economy will be built

FutureBrand

PwC #63

FBi #13

PwC #73

FBi #11

PwC #85

FBi #19
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Threats to 
future success
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What next?

Download 
the report

Score your 
own brand

Explore the 
other tools

A unique brand perception study
August 2020

2020
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FutureBrand

What next?

Download 
the report

Score your 
own brand

Explore the 
other tools

Food for thought

1.
Created with purpose, 
defined by experience

2.
Individuality | Innovation | Wellbeing

3.
The inspiration for the future 

of financial services will most likely 
come from outside of the sector

A unique brand perception study
August 2020

2020
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